ServiceTitan’
@ Marketing Pro

Marketing Just
Got Persondl

ServiceTitan MarketingPro is a hyper-targeted, integrated marketing
solution that utilizes your client data to create individual customer
journeys. We are redefining marketing personalization, making the
possibilities limitless for your business.
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Pool Maintenance 101: Filter
Avoid A Nasty Brown » Cleaning & Why [t Matters
Friday Surprise 3

Get Your Drains Cleaned Now

4 Keep Your HVAC

Schedule Your Fall Seasonal ~  System From
. Falling Short

. Ps
- 1 =i 1) e
Service Today! St= Here Are Some Easy

Maintenance Tips!

From Now Until Thanksgiving Day, You Can Get Drain

é\% $XX.00!

Your drains work harder during the holidays, making them more prone to stinky,
messy clogs. Prevention is key to avoiding an unexpected blockage

Maintenance Reminders

Stay ahead of demand

Additional Tips to Avoid Clogs:

Template intent

These templates are made for you to create a consistent
marketing strategy to speak to your existing customers. The goal
is to stay ahead of the demand and be consistent in how we
nurture our relationships with already engaged customers.

Audience build idea

. AMESEL'J.@EE Market to your existing client customer base—depending on size,
you can break audiences out by:
Have You Booked e Service Due - Job not completed within 6 months

Fall Service Yet? ~ TR ’J' y -, e Add in to your existing client newsletter strategy for next year

Don't wait—stay ahead of the game,
and call to book now!

Y High Epergy ®'
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Your New Air Filter Has Shipped!

Subscription Services p

Taking the trades to E-Commerce £

Template intent

These templates will help you enter the world of e-commerce with

Ready To Get Started?

recurring services to help generate recurring revenue and add
additional value to the customer experience.

Audience build idea

Utilize tags and job types to bring your audience in for recurring
services, this audience build will be dependent on where you have Do You Know When ﬁ)

this service located in the data. To Replac.e Your ~ «}'
Home Equipment
Filters?
. - . oy
LadyTitans Your Invitation To E-Commerce with h\rmu HOME SERVICES W AN\
WWW.TITANHOMESERVICES.COM J \
Stephanie Postell Anchor Air = \
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_ ‘ y — Sign Up For Automatic\ S 9
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We’re Staying Committed To
Sustainability

Dear {{customer_name}},

As a business, we aim to be environmentally conscious in both word and deed.
We recognize energy waste is a very real thing in our industry, which is why we
want to share what we're doing to reduce our carbon footprint and promote
sustainable energy choices.

At our business, we are:

+ Partnering with vendors that are also committed to sustainability and offer
energy-efficient plumbing solutions

« Aligning our service and product offerings with local environmental guidelines
and recommendations

- [PLACEHOLDER]
- [PLACEHOLDER]

Energy-Efficient Home Upgrades

Making your home means gree

We're here to help you make the best choice for your needs. Give us
a call to talk about what you can do to make your home a
sustainable home!

/ TITAN
HOME SERVICES

Money-Saving Eco-Friendly
Options For Your Home!

Title Goes Here Title Goes Here

Description of offering goes here Description of offering goes here

Title Goes Here Title Goes Here

Description of offering goes here Description of offering goes here

r our commitment

Call today for a free estimate, and find out how much you can save in
energy costs by giving your home electrical equipment and fixtures a
sustainable update!

ServiceTitan’
N\¥' Marketing Pro

Environmental Awareness

Aligning your brand to higher efficiency
standards

Template intent

Utilize these templates to follow up with unsold estimates. These
templates will have an impact when it comes to the new regulations
to upgrade equipment to align with energy efficiency and new
regulations that are impacting some of our trades. More specific
templates are coming in regards to the new SEER requirements for
HVAC companies.

Audience build idea

Market to your unsold estimates and take pride in your commitment
to sustainability.

Copyright © 2022 ServiceTitan Inc. All rights reserved.



Help Us
Support Women
In The Trades

[Name of Charitable
Y Organization]
Organization e

s C=—>D

Social Impact
The differentiator through

support and cause marketing

'
~ v Help Us Give The Gift Of Comfort
w To A Veteran In Need
B
[ 7£ v | 3N

[Charitable Organization]

Thene are  growing sumber of organizaiions hal engage young
omen: and el Huerm beaim mose bout joining the e, Cr
EnmEaTy o oo b spensos [Mame of Charfable Organtration].
which s Trebeashy 10 [VEMose NBEEAOMEN o inciease
thes repeesestation.

Phesa join s in supporting this crganization by keaming moos
st ek mission and bt they o, nd donating 10 ther

orogeam if pous e able, 5o they can contiue educating young
m s s s et e Eades and the sewiedng work 1 el

;
00006

o@eoQo

Template intent

These templates are made for you to create a consistent marketing
strategy to speak to your existing customers. The intent is to build
brand awareness in your local community and letting your
customers get involved in donating for a cause.

Social impact will change consumer perception and align your
brand with the significance of making an impact in your local
community.

insert your
photo here

We're Proud to
Support Women
In The Trades! insert your

photo here
proud member of Mhm

We're Giving Back
toa Veteran
in Need

We’re Partnering
With [Supplier] to
Give A Veteran The
Gift Of Comfort

ServiceTitan'
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rary Weather Service Delay
tions? Call or Text

00X,
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Whacky Weather

business operations

AN
SERVICES

Dear {{customer_name}},
they just happe:

ast thing

AN

We’re here to help!

{company_name}} u " pcy can leave you stressed, nervo
scrambling to get repair, which is why we p offer same-day and 24/7

emergency service. Rest assu ave ¢ problem or

a breakdown after hours

Follow Us On Social

000

Dear {{customer_name}},
Serving you is and has a been our top priority, and we'd I
apologize f you've faced any issues trying to contact us the last several
days. An unexpected power outage is currently aff

ability to communicate with our customers.

We want you and your family 1o be and comfortable as possible as
we wait for this incident to be resolved. If you need to reach us, here are a
few easy ways to do 50

Email Us
email us directly at [insert email address) of reply to any
‘email from our office.

Text Us

text us at (XXX) XXX-XXXX

Schedule Onli

Book an appointment using our online scheduler.

Social Media

Find us on (Insert social media site profiles & links here].

Visit Our Website

Fill out our contact form or chat with us.

Once again, we apolog
sincerely appreciate your patience while the issue is being
we thank you for being our loyal and valued customer.
Warm Regards,

{{company_name}}

0000

Rescheduling Of Non-Critical Service Appointments

Dear {{customer_name}},

Extreme winter weather has impacted our normal operations, while we are stil
open and running calls. Our technicians are experiencing increased difficulty in
getting to your [home/business], and power outages might affect our team'’s
ability to communicate with you.

o help you keep your [home/business] safe during the extreme cold, we
compiled some tips you'll want to keep handy.

N
N
How can | conserve energy?
« Set thermostats to 68 degrees or lower where possible.
Unplug small appliances and devices you aren't using.
Avoid using larger appliances during peak hours (mornings & evenings)
Minimize the risk of frozen pipes by insulating outdoor pipes and spigots

Leave faucets at a slow trickle, and open cabinet doors to allow warm air
10 circulate through your plumbing.

®

What should I do if my power goes out?

+ Close off unused rooms to avoid losing heat, and stay in one room if
possible.

Stuff towels in cracks under doors.

Close blinds and curtains to help retain heat.

Wear layers of loose-fitting, lightweight clothing.

Keep backup generators at least 30 feet from your home when in use.
If you have a non-urgent service appointment during [Insert Weather event

Time Frame Goes Here], please call us at [(XXX) XXX-XXXX], 5o we can get
you rescheduled.

We're doing our best to help our customers as quickly as we can, you might
experience longer phone wait times than normal, and we appreciate your
patience and understanding as we work to keep our community safe.

© in

We often speak as the trades as being whether driven,
not weather driven. However, the weather impacts
capacity, demand, seasonality, and so much more when
it comes to business operations. Don't worry we've got
you covered.

AN
7777

Temporary Closure For Inclement Weather

Dear {{customer_name}),

Due to dangerous driving conditions and power outages, {{company_namej}
will be closed from [DATE] to [DATE], and we are rescheduling service
appointments during this time. Our top concern is keeping our team,
customers, and our community safe, and we're monitoring the situation to
determine when we can re-open safely.

We sincerely apologize for any inconvenience this may cause. We
understand this weather can be unsettling, but we appreciate your
understanding and patience as we work to get back to normal operations. To
help you keep your [home/business] safe during the extreme cold, we've
compiled some tips you'll want to keep handy.

o'
L/
How can | conserve energy?
« Set thermostats to 68 degrees or lower where possible.
Unplug small appliances and devices you aren't using.
Avoid using larger appliances during peak hours (mornings & evenings)

Minimize the risk of frozen pipes by insulating outdoor pipes and spigots.

Leave faucets at a slow trickle, and open cabinet doors to allow warm air
1o circulate through your plumbing

®

What should I do if my power goes out?

Close off unused rooms to avoid losing heat, and stay in one room if
possible.

Stuff towels in cracks under doors.
Close blinds and curtains to help retain heat.
Wear layers of loose-ftting, lightweight clothing.

Keep backup generators at least 30 feet from your home when in use.

£ © in

my

{llicense_number}}

Unsubscribe
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Tornadoes Can Strike At Any Time DOI'I t walt unfll
eyl It’s Too Late
c— e :
Don’t Get Prepare Your Home Now!
Snowed In!
Call us now —» B ¥ Prepare Your Home For

Hurricane Season

7ﬁ\TITAN HOME SERVICES

www.titanhomeservices.com

© ®© 0 6

$XX OFF

Insert Product Or Service Here

ti] TAN HOME SE CE

~9 You In The Evel
~ O A [ ~rD)

Template intent Audience build idea

Prepq ring For Weqther These templates are made for you to create a These are great to market to your existing customer

consistent marketing strategy to speak to your existing base as a part of a newsletter sequence. This will help

The differentiator through support customers. The goal is to stay ahead of the demand and them prepare and keep your business top of mind when
and cause morketing be consistent in how we nurture our relationships with the wild weather happens.
already engaged customers.




Merry Christmas From All Of Us At
{{Company_name}}

‘\R >/p

Holiday Pack

TRICK o&* TEEA'I"

~ THIS DEAL'S SWEET!

Booll Halloween is just around the comer, and {(company_name}} has a spook-

‘your [Equipment Name] to work properly and be
this scary good deal today, s0 you and your family

Call or text (XXX)XXX-XXXX today 1o schedule your [Name of Service].

Hurry, this offer expires [Expiration date].

{{company_name})} {{company_address}} {{license_number)}

Please note: We have updated our privacy polcy 35 your prvacy fs nportant 0 us.

0000

It's okay to have a little fun with

your marketing!
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HAPPY NEW YEAR

Dear {{customer_name}},

It's time to say goodbye to 2022, and while it's been a rollercoaster
of a year, we want to express our gratitude to you for your loyalty
and support. We appreciate you trusting us with you and your
family's / businesses safety and comfort, and we want you to know
we wouldn't be where we are today without you.

On behalf of our team at {{company_name}}, we wish you a very
happy and safe New Year! And as always, we are here when you
need us.

Follow Us On Sockal
000

Template intent

Your technician, Larry, just completed a job for Mrs.
Smith a couple of days ago from your service business
unit. You want to spread a little holiday cheer, so you
send an email wishing her Happy Holidays after
completing the service! This gives Mrs. Smith a little
breathing room between invoice emails and marketing
emails.

START THE

NE;/’éEﬁ? !)FF

For A Limited Time

Audience build idea

Inclusion

Customer Type: Residential

Invoice Business Unit: Those that hold service calls
Job Completion Date: Between 1 and 2 days ago
Exclusion

Invoice Business Unit: All that don't hold service calls




FULL MARKETING CAMPAIGN

FULL MARKETING CAMPAIGN FULL MARKETING CAMPAIGN

Patio Design - Visit Our Showroom HVAC - Filter Subscription Offer

Carpet Cleaning Upsell

Email Template 4x6 Direct Mail Template
Email Template 4x6 Direct Mail Template 4x6 Direct Mail Template 300x250 Med Rectangle 300x600px Half-Page Ad

-
Could Your Rugs
Could Your Rugs Use A Little Love?
Use A Little Love?

Could Your Rugs
Use A Little Love?

Could Your
Rugs Use A
Little Love?

Could Your Rugs "% P
Use A Little Love? -

Brand Kits

Integrated Marketing Campaigns
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Marketing Pro
Workshops!

Let Our Product Managers Teach
You How To Use The Product!

° WATCH NOW
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MANAGEMENT

BEST PRACTICES //%
WORKSHOP

X BEYOND THE
WEBINAR
DIVING INTO
MARKETING PRO ADS
WORKSHOP
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° WATCH NOW
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: BRAND YOUR
BRAND USING TEMPLATES

BEST PRACTICES
WORKSHOP

=)

i '
° WATCH NOW
/ Marketing Pro

Powered by

Marketing Pro

Direct Mail Is
Never Dead... o WATEH Nﬁ_‘__nﬁi
Just Evolving |




