FALL MARKETING CAMPAIGNS

Templates and Audience Build Ideas You Can Use Today
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MARKETING JUST GOT PERSONAL
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ServiceTitan Marketing Pro is a hyper-targeted, integrated
marketing automation solution that leverages your
ServiceTitan data to create a personal customer journey.
Redefine how you do marketing and tap into the limitless
Thank You for Choosing Titan Home Services possibilities for your business.

u recently booked us for an onsite assessment for your plumbing
ds. We're ready to provide the highest-quality service based on your
preferences. Ready to move forward?

The templates and audience build ideas presented in this e-book are designed for ServiceTitan Marketing Pro. If you are not yet a Marketing Pro user, visit
www.servicetitan.com/marketingpro to request a demo.



B RAN D Template Intent

To build brand awareness through local sponsorship and

AWARENESS

Cust St
STAY TOP OF MIND WITH YOUR E—
CUSTOMERS A horrible lightning storm led to fires in the surrounding TH I N K PI N K

communities. You want to send out a quick communication
AWARENESS MONTH

to make sure your existing customers are safe and let them We Are In This T

know if they need your services, you'll be there when they Dear {{oustomer namel). Dear ffcustomer._name},

. - Despite the year bringing about many changes to our way of life, what’s not
n e e d yo u m O St We hope this email finds you & changing is our focus on our community, our neighbors, and our families as
° [Natural Disaster Name], and ¢ well as yours.

effects of the [storm/fire]. Our | Serving and giving back to our community is a top priority for our team at

of the destruction. {{company_name}}. In support of Breast Cancer Awareness Month, we're
offering our loyal customers a XX discount on a [Service/Replacement] and

But we're also inspired and ful donating the profits from these services to [Breast Cancer Charity Name].

community that comes togethe
Together We Fight, Together We Win.

' i {
We're committed to your comf Our team is aware of the impact this disease has on the lives of those going

needed. If there is any [servic through it, as well as their families. We want to help because we believe in
can provide, please don’t hesi hope and in supporting our local community. We're hopeful you'll support this
cause with us.

Call or text (XXX) XXX-XXXX today to schedule, and join us in the fight to

We’re here when you need us find a cure.

[Owner Name]

@ Audience Build Idea @ Audience Build Idea ?’MQM

Call (XXX) XXX-XXXX

Inclusion Inclusion
Accounts that have not had All customers in your database
service or called based on timeline of
purchase.

See how personal you can get. Use exclusions to help break out your audience
with tags such as membership status, zones, service completed, etc.


https://go.servicetitan.com/#/new/marketing/templates

MEMBERSHIP
RENEWAL

PUT YOUR MEMBERSHIPS ON AUTO-PILOT
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Template Intent

To re-engage memberships that have expired and give customers an incentive to renew. We Ll m |ted 'Tl me
recommend you change content and refresh your audience every 4 weeks. D .
Iscount On

Customer Story Renewal!

Renew Your Membership Now, And Get $XX
Off Your Annual Plan.

Thomas is having his air conditioning unit serviced. The technician talks to Thomas about the
benefits of a membership. Thomas replies by saying he had a membership previously, but he forgot
to renew it and never received a message letting him know it expired. Call (XXX) XXX-XXXX

Dear {{customer_name}},

In case you forgot, we’re sending you a quick reminder that your

Audience Build Idea [Membership Name] membership has expired, and we don't want to lose
you as a [Membership Name] member.

Inclusion For a limited time, we'll take XX% OFF an annual membership — simply
. . . . . . by [DATE] t i di t.

Membership status: Expired and dynamic filter Membership End Date less than x days in the renew by [DATE] foreceive your discoun

past Your Membership Comes With These Exclusive Benefits:

E ’ . * Priority Scheduling

M + Service Repair Discounts

Membership Status: Active - Equipment Discounts

+ [#] Maintenance Visits Per Year

» Placeholder xxx


https://go.servicetitan.com/#/new/marketing/templates

MEMBERSHIP ABOUT
T0 EXPIRE

MAINTAIN ASTEADY REVENUE STREAM

Template Intent

To prompt customers whose memberships are expiring soon to renew, and remind them of the
valuable benefits they'll continue receiving with their renewal. This can be part of a drip campaign,
with the last email in the campaign containing an incentive to renew.

Customer Story

Lisa has an older home with equipment she inherited from the previous owner that requires more frequent
maintenance. She currently has a membership, which she’s been happy with so far. While on the phone with
a CSR, she asks when her membership expires and wonders if someone will contact her to remind her to
renew before it does.

Audience Build Idea

Inclusion
Membership Status: Active
Membership End Date: Dynamic filter between x and x days in the future.

Exclusion
Membership Status: Active and dynamic filter Membership Start Date greater than x days in the future.

0|0

Don’t Let The Clock Run Out On Your
[Membership Name] Membership!

Dear {{customer_name}},

We noticed your membership is expiring soon and want to give you a friendly
reminder that it’s time to renew. It’s important to continue your membership so
you can take advantage of the benefits and exclusive perks you’ve been
receiving.

The Benefits Of Being A Member

Regular maintenance keeps your system working safely and efficiently,
reducing the likelihood of unexpected, expensive repairs.

Being a [MEMBERSHIP NAME] member means we do the work for you by
reaching out to schedule your tune-ups. It also allows us to offer you extra
savings and benefits reserved only for our [MEMBERSHIP NAME] members,
such as:

* Priority Scheduling

- Service Repair Discounts

» Equipment Replacement Discounts

* Placeholder XX

« Placeholder XX

Don’t Wait For Your Benefits To Expire

Enjoy the continued convenience and dedicated service you've come to
expect from {{company_name}}. Thank you for trusting us with your home
service needs. Call (XXX) XXX-XXXX to renew today!



https://go.servicetitan.com/#/new/marketing/templates

FOLLOW UP

CAPTURE EVERY OPPORTUNITY

Template Intent

When you've had an interaction with a customer, such as when
you've been in their home and given them an estimate on needed
service, following up in a timely fashion can help you close the
deal. Follow-up templates can help you maximize opportunities
to convert open estimates into sold jobs.

Audience Build Idea

Inclusion
Technician name
Estimate: Open

Business unit: Whichever unit sales fall under, and dynamic filter between 1to 3 days in the
past.

Exclusion
Estimate: Sold
Opportunity Status: Won, canceled, or dismissed

Business unit: Whichever unit sales fall under


https://go.servicetitan.com/#/new/marketing/templates

FALL
MAINTENANCE/INSPECTION

KEEP YOUR TECHS BUSY DURING THE SLOWER SEASON

Template Intent

To encourage customers to schedule their fall/winter equipment tune-ups now that cooler weather is
on the way.

Customer Story

Erica hasn’'t had an inspection or tune-up in over 6 months and is overdue. We should reach
out to her to ensure her equipment is working properly, so it doesn’t break down at a bad
time during the holidays.

Audience Build Ideas

Existing clients, broken out into smaller email blasts of less than 3000 at staggered dates
and times. In order to do this effectively, add more exclusions such as: last call date, last
email date, scheduled job date, zones, etc.

Protect your pipes with these
easy fall maintenance tips!

{{customer_name}}, fall is just around the corner, and you may be planning to
winterize your home in preparation for the change in seasons. This is a great time
to check your plumbing and make sure it’s safe and ready for colder temps.

Here are a few simple maintenance tips:

« Drain all outdoor hoses of any water that may be inside them, and
store them in a dry area for the winter.

« Cover outdoor spigots and pipes with foam insulation to protect
them from damage or bursting during freezing weather.

+ Check all plumbing fixtures in your home such as faucets, shower
heads and indoor pipes for leaks.

« Flush your water heater to help remove sediment buildup, and
check that it’s set to the correct temperature. It’s also a good idea
to insulate it if you live in areas with very cold winters.

You depend on your plumbing system to keep your home comfortable and safe.
These tips can help you identify easily fixable issues before they turn into more
expensive repairs or even safety hazards.

{{company_name}} is always on hand if you have questions about your plumbing or
need maintenance help. Just give us a call, and we’ll be there when you need us!

Call (XXX) XXX-XXXX




BRAND
AWARENESS

STAY TOP OF MIND WITH YOUR
CUSTOMERS

Template Intent

This template helps build brand awareness through seasonal messages.
Boost your brand by sending friendly greetings that create relatable mind
triggers and an overall feeling of oneness with your customers.

Audience Build Idea

Market to your your membership customer base—depending on size,
you can break audiences out by:
e Zone
e Technician Name
Scheduled Job Date
Membership Type..... etc

/ TITAN
HOME SERVICES

Thanksgiving

From All Of Us At {{company_name}}

Dear {{customer_name}},

As we sit down to enjoy quality time with our families this Thanksgiving, we
want to express our gratitude to you for your continued loyalty and support.
Although times have changed a bit this year, our commitment to keeping you
safe and comfortable at home remains the same.

From our family to yours, we hope you have a wonderful Thanksgiving holiday!




SEASONAL
This template uses a seasonal event as a creative way to market to
customers. While we know Halloween might look a little different
A D V E RT I S I N G this year, it doesn't mean we can't have a little fun!

Send this template to existing customers that are due for service, or

IT'S OKAY TOHAVE ALITTLE FUN

WITH YOUR MARKETING! even to your membership customers. When creating these

campaigns, keep in mind—marketing is about segmentation and
knowing which customers are responding, so you can get the most

out of your efforts.
Customer Story

We all know it's about time to turn that furnace on gently and put your A/C to rest
until next year. Your client Sam, who lives in one of your specific zones and does
not have a membership, has not had a tune-up in over 6 months (Remember, we're
changing seasons!). It's time to reach out to Sam and get him booked, so he can
start enjoying better indoor air quality and lower energy bills!

Intermediate Audience Build Idea - There are many!

Breakdown Example - Existing Customers Due For Service

Inclusion

Customer Type: Residential

Zone: Choose zones you want to test against or choose multiple zones until you
get to 3000—the smaller the audience, the better. Test zones against one another
or test by zip code.

Last Completed Job Date: 6 months ago or longer

Exclusion

Membership Status: Active

Zone: Allzones not included from above
(Hint: Find Zones under the Customer section)

Hicn ENERGY
Bries OrivinG
You Barry?

Call Today (XXX) XXX-XXXX

Dear {{customer_name}},

Did you know your HVAC unit accounts for up to 50-60% of your utility bills?
We've all likely cringed at some point while opening our electric bill, hoping it
wasn't frightfully high.

HVAC tune-ups are a great way to prevent your utility bills from
giving you a scare. As cooler weather approaches, getting a furnace tune-up
keeps it running efficiently, so you can be worry-free.

Remember, your furnace sits idle all summer, so it needs some care before
you start using it regularly. Dirt and dust that lurk in your filter and build up on
internal components get recirculated in your home if not cleaned. This results
in higher electric bills as well as unhealthy indoor air for you and your family.




LEAD
GENERATION

PROMOTIONS

Template Intent

The digital landscape has changed drastically since Covid-19,
and essential services have a greater chance to compete ina
saturated digital landscape of BIG players. Take a chance and
participate; send customers your great product specials and
installation discounts!

Audience Build Ideas

e Customers due for service in the next 1-3 months

|dle customers that haven't had service in 6 months
Membership customers due for service

Membership customers by zone

Unsold estimates - Offer a product discount first, then
follow with an installation discount.




BRAND
AWARENESS

SPREAD HOLIDAY JOY!

Customer Story For Audience Build

Your technician, Larry, just completed a job for Mrs. Smith a couple
of days ago from your service business unit. You want to spread a
little holiday cheer, so you send an email wishing her Happy Holidays
after completing the service! This gives Mrs. Smith a little breathing
room between invoice emails and marketing emails.

Audience Build Idea

Inclusion

Customer Type: Residential

Invoice Business Unit: Those that hold service calls
Job Completion Date: Between 1and 2 days ago

Exclusion
Invoice Business Unit: Any that don't hold service calls

/’I’ ITAN
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Merry Christmas Fr d
{{company_

Dear {{customer_name}},

This Christmas may look a little differe
years. The one thing that hasn’t changg
and your continued support.

From our family to yours, we wish you
happiness, comfort, and joy.
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INFORMATIONAL

CONTACTLESS FEATURES!

Template Intent

We have an amazing customer portal that houses unpaid invoices and
open estimates. Now is the best time to introduce customers to it and
show them how to get in and use it.

Hint: Don't forget to send a "Request An Invitation!" email. One idea
would be to send this as a part of a drip campaign for unsold estimates.

/’TITAN
HOME SERVICES

Meet Our Newest Contactless Feature. The
Online Customer Portal.

Dear {{customer_name}},

{{company_name}} is dedicated to keeping your family as well as our team
members safe. Through our contactless experience program, we're
committed to creating convenient ways for valued customers like you to stay
safe and healthy while getting needed home services.

To that end, we’re extremely excited to announce our new online customer
portal. Now, you can quickly and easily view your service history, invoices,
and pay for upcoming services or outstanding balances.

Simply click the link below to create your personal portal account.

Create My Account

Need Assistance?
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GENERATION

DISRUPTIVE MARKETING

Disruptive marketing is storytelling done in an attention-grabbing
manner. But you should still make it simple enough for the client to
understand.

In this template case, you are telling a story to create urgency due to new
societal norms of supply and demand, and encouraging your customer to

take action.
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Don’t Let HVAC Equipment Shortages
Leave You In The Lurch

Schedule your tune-up today and be ready for cooler
temps this winter.

Call To Schedule Now

.
s
AT
% ‘; e
pr -‘Ml

)

Dear {{customer_name}},

As an essential business, we're grateful that we’ve been able to continue
serving you and keeping our community safe and comfortable during what has
been a pretty tough year.

Increased demand and supply chain challenges caused by the ongoing
pandemic have caused a shortage in availability of HVAC parts and materials
we commonly use, and we want to make sure you're aware.

Stay Ahead Of Equipment Shortages

With the change in seasons approaching, it's a good idea to schedule your Fall
HVAC tune-up now, so you stay ahead of the game.

We anticipate a spike in demand during colder months, and we want to make
sure your equipment is ready for winter. As always, we're here to help
whenever you need us!




RESOURCES

Not yet on Marketing Pro?
Marketing Pro customer?
Need help getting started?
Technical issues?


http://www.facebook.com/groups/stmarketingpro
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